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N I C H O L A S  P R O

nicholas pro regular

ABCdefghi1234
nicholas pro italic

ABCdefghi1234
nicholas pro semi bold

ABCdefghi1234
nicholas pro bold

ABCdefghi1234
nicholas pro extra bold

ABCdefghi12 34

Only the printed record of Nicolas Jenson’s famous 
type of 1476 exists, at around 14 pt. in size.

Because of this, it is open to many interpretations. 
Nick Shinn has developed it into the text family 
Goodchild, in which this paragraph is set, and 
Nicholas, for display. 
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www.shinntype.com

The definitive roman type.
The def initive roman type.

Text assembled from  
images of Jenson’s work.

15 pt. Goodchild,  
tracked -10.

15 pt. Nicholas,  
tracked +50.

Hamburgefons 
Hamburgefons 
Hamburgefons 
Hamburgefons 
Hamburgefons



Nicholas  [2]  Shinntype Nicholas  [3]  Shinntype

Roll over  
Bill Morris, 
tell Bruce 
Rogers 
the news. 
Meticulously drawn and kerned for 
the classic tight but not touching style 
of display typography, Nicholas Pro 
has alternate characters to improve fit 
automatically. The overall effect is quite 
distinct from and superior to ‘optical’ 
kerning or mere negative tracking.
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N i ch  o l a s  P r o  R e g u l a r

AB CDEF GHIJ 
KLMNOPQRS 
TUVWXY&Z 

012 3456789 
ab cdefg hi jk 

lmnop qr stuv 
wx y zæß…?!
“«([$€£¥])»”

Sparking the historicist era of type design, William 
Morris was the first to revive Nicolas Jenson’s seminal  
fifteenth century typeface, in 1890, under the name of  
Golden Type.  Bruce Rogers called his 1915 version Centaur.  
More recently Robert Slimbach drew Adobe Jenson 
(1996).  Shinntype’s Goodchild (2007) and Nicholas differ 
from these by virtue of their large x-height, and are thus 
more like revivals from the phototype era of the 1970s, 
by foundries such as Headliners International and ITC, 
which published large x-height versions of the classics, 
e.g. Tony Stan’s ITC Garamond and ITC Cheltenham.

Nick Shinn’s Jenson revivals follow the “big x-height 
version of a classic” design strategy of the ’seventies, 
but with a different tenor, informed not so much by 
manual kerning and modifications, but by extensive 
kerning data and glyph alternates embedded in the 
fonts for automatic implementation.

A Parade 
of Jensons 
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N i ch  o l a s  P r o  R e g u l a r

AB CDEF GHIJ 
KLMNOPQRS 
TUVWXY&Z 

012 3456789 
ab cdefg hi jk 

lmnop qr stuv 
wx y zæß…?!
“«([$€£¥])»”



Nicholas  [6]  Shinntype

N ich   o l a s  P r o  ita  l ic

ABCDEFGHIJ 
KLMNOPQRS 
TUVWXY&Z 

012 3456789 
abcdefghi jk 

lmnopqrstuv 
wxyzæß…?!

“«([$€£¥])»”

N icholas        P ro   s e m i  bol   d

ABCDEFGHIJ 
KLMNOPQRS 
TUVWXY&Z 

0123456789 
abcdefghijk 

lmnopqrstuv 
wxyzæß…?!
“«([$€£¥])»”
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N ich   o l a s  P r o  ita  l ic

ABCDEFGHIJ 
KLMNOPQRS 
TUVWXY&Z 

012 3456789 
abcdefghi jk 

lmnopqrstuv 
wxyzæß…?!

“«([$€£¥])»”

N icholas        P ro   s e m i  bol   d

ABCDEFGHIJ 
KLMNOPQRS 
TUVWXY&Z 

0123456789 
abcdefghijk 

lmnopqrstuv 
wxyzæß…?!
“«([$€£¥])»”
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n i ch  o l as   p r o  b o l d

ABCDEFGHIJ 
KLMNOPQRS 
TUVWXY& Z 

0123456789 
abcdefghijk 

lmnopqrstuv 
wxyzæß…?!
“«([$€£¥])»”

N i ch  o l a s  P r o  e x t ra   b o l d

ABCDE FGHIJ 
KLMNOPQRS 

TUVWXY& Z 
012 3456789 

abcdefghijk 
lmnopqrstuv 

wxyzæß…?!
“«([$€£¥])»”
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n i ch  o l as   p r o  b o l d

ABCDEFGHIJ 
KLMNOPQRS 
TUVWXY& Z 

0123456789 
abcdefghijk 

lmnopqrstuv 
wxyzæß…?!
“«([$€£¥])»”

N i ch  o l a s  P r o  e x t ra   b o l d

ABCDE FGHIJ 
KL MNOPQRS 

TUVW X Y& Z 
012 3456789 

abcdefghij k 
l m nopq rstuv 

w xyzæß…?!
“« ([ $€£¥] )»”
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capitals

a á à â ä ã å ą ā ă b 
cçčćċĉ d đďe é è ê 
ë ę ē ě ĕ ė f g ģ ğ ġ ĝ 
h ħ ĥ i İ í ì Î ï į ī ĩ ĭ j ĵ k ķ 
l ł ļ ŀ ľ ĺ mn  ñ ņ ń ň ŋ 
o ó ò ô ö õ ø ő ō ŏ 
pq r ŕ ř ŗ s š ş ș ś ŝ 
t ť ţ ŧ u ú ù û ü ų ū ů 
ű ŭ ũ vw  ŵ ẁ ẃ ẅ x 
y ý ÿ ŷ ỳ z ž ż ź 
æ ĳ œ ðþ Əẞ  � � �

lower case

a á à â ä ã å ą ā ă b c ç č ć ċ ĉ 
d ď đ e é è ê ë ę ē ě ĕ ė f g ģ ğ 
ġ ĝ h ħ ĥ i í ì î ï ı į ī ĩ ĭ j ĵ k ķ l ł 
ļ ŀ ľ ĺ m n ñ ņ ń ňŋŉoóòôö 
õøőōŏp q r ŕ ř ŗ sš şșśŝ 
ſ t ť ţ ŧuúùûüųūůűŭũv 
wŵẁẃẅx yýÿŷỳzžżź 
æðĳœþəß
ligatures     ordinals 	  
fi  fl  ff	        ª º

proportional lining figures

01 2 3 45 6789

mathematical

∑∏ΔΩ∞µπ∫√∂~^° 
+−×÷=≈≠±<>≤≥¬ 
|¦  ∕  #◊%‰  

currency		

$ £ ¥ € ¢ ƒ  

dashes	 quotes

 _ -–—	   " ' “ ” ‘ ’ « » ‹ › „ ‚

points

. , • · : ; ¿ ¡ ? ! …

delimiters & joiners

& (/) [ \ ] {|} 

miscellaneous

* † ‡ § ¶ ® © ™@ 

capitals

a á à â ä ã å ą ā ă b 
cçčćċĉ d đďe é è ê 
ë ę ē ě ĕ ė fg  ģ ğ ġ ĝ 
h ħ ĥ i İ í ì Î ï į ī ĩ ĭ j ĵ k ķ 
l ł ļ ŀ ľ ĺ mn  ñ ņ ń ň ŋ 
o ó ò ô ö õ ø ő ō ŏ 
pq r ŕ ř ŗ s š ş ș ś ŝ 
t ť ţ ŧ u ú ù û ü ų ū ů 
ű ŭ ũ vw  ŵ ẁ ẃ ẅ x 
y ý ÿ ŷ ỳ z ž ż ź 
æ ĳ œ ðþ Əẞ  � � �

lower case

a á à â ä ã å ą ā ă b c ç č ć ċ ĉ 
d ď đ eéèêëęēěĕė f g ģ ğ 
ġ ĝh ħ ĥ i í ì î ï ı į ī ĩ ĭ j ĵk ķl ł 
ļ ŀ ľ ĺ m n ñ ņ ń ň ŋ ŉ o ó ò ô ö 
õ ø ő ō ŏ p q r ŕ ř ŗsšşșśŝ 
ſ t ť ţ ŧuúùûüųūůűŭũv 
wŵẁẃẅx yýÿŷỳzžżź 
æðĳœþəß
ligatures     ordinals 
fi fl ff	       ª º

proportional lining figures

01 2 3 45 67 8 9

mathematical

∑∏ΔΩ∞µπ∫√∂~^° 
+−×÷=≈≠±<>≤≥¬ 
|¦  ∕  #◊%‰  

currency		

$ £ ¥ € ¢ ƒ  

dashes	 quotes

 _ -–—	   " ' “ ” ‘ ’ « » ‹ › „ ‚

points

. , • · : ; ¿ ¡ ? !…

delimiters & joiners

& (/) [\]{|} 

miscellaneous

* † ‡ § ¶ ®© ™@ 

capitals

a á à â ä ã å ą ā ă b 
cçčćċĉ d đďe é è ê 
ë ę ē ě ĕ ė fg  ģ ğ ġ ĝ 
h ħ ĥ i İ í ì Î ï į ī ĩ ĭ j ĵ k ķ 
l ł ļ ŀ ľ ĺ m n ñ ņ ń ň ŋ 
o ó ò ô ö õ ø ő ō ŏ 
pqr  ŕ ř ŗ s š ş ș ś ŝ 
t ť ţ ŧ u ú ù û ü ų ū ů 
ű ŭ ũ vw  ŵ ẁ ẃ ẅ x 
y ý ÿ ŷ ỳz ž ż ź 
æ ĳ œ ðþ Əẞ  � � �

lower case

a á à â ä ã å ą ā ăb cçčćċĉ 
d ď đ e é è ê ë ę ē ě ĕ ė fg ģ ğ 
ġ ĝ h ħ ĥ i í ì î ï ı į ī ĩ ĭ j ĵ k ķ l ł 
ļ ŀ ľ ĺ m n ñ ņ ń ň ŋ ŉ o ó òôö 
õøőōŏp q rŕřŗsšşșśŝ 
ſ t ť ţ ŧuúùûüųūůűŭũv 
wŵẁẃẅx yýÿŷỳzžżź 
æðĳœþəß
ligatures     ordinals 
fi  fl ff	       ª º

proportional lining figures

0 1 2 3 45 6789

mathematical

∑∏ΔΩ∞µπ∫√∂~^° 
+−×÷=≈≠±<>≤≥¬ 
|¦  ∕  #◊%‰  

currency		

$ £ ¥ € ¢ ƒ  

dashes	 quotes

 _ -–—	   " ' “ ” ‘ ’ « » ‹ › „ ‚

points

. , • · : ; ¿ ¡ ? !…

delimiters & joiners

& (/) [\ ]{|} 

miscellaneous

* † ‡ § ¶ ® © ™@ 

Nicholas Pro Regular	 Nicholas Pro Italic	 Nicholas Pro Semi Bold		
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capitals

a á à â ä ã å ą ā ă b 
cçčćċĉ d đďe é è ê 
ë ę ē ě ĕ ė f g ģ ğ ġ ĝ 
h ħ ĥ i İ í ì Î ï į ī ĩ ĭ j ĵ k ķ 
l ł ļ ŀ ľ ĺ mn ñņńňŋ 
o ó ò ô ö õ ø ő ō ŏ 
pq r ŕ ř ŗs š ş ș ś ŝ 
t ť ţ ŧ u ú ù û ü ų ū ů 
ű ŭ ũ vw  ŵ ẁ ẃ ẅ x 
y ý ÿ ŷ ỳzžżź 
æ ĳ œ ðþ Əẞ  � � �

lower case

a á à â ä ã å ą ā ă b cçčćċĉ 
d ď đ e é è ê ëę ē ě ĕ ė fg ģ ğ 
ġ ĝ h ħ ĥ i í ì î ï ı į ī ĩ ĭ j ĵ k ķ l ł 
ļ ŀ ľ ĺ m n ñ ņ ń ň ŋ ŉ o ó ò ô ö 
õ ø ő ō ŏ p q r ŕ ř ŗs š ş ș ś ŝ 
ſ t ť ţ ŧ u ú ù û ü ų ū ů ű ŭ ũ v 
w ŵ ẁ ẃ ẅ xy ý ÿ ŷ ỳz ž ż ź 
æ ð ĳ œ þ ə ß
ligatures     ordinals 	  
fi  fl  ff	      ª º

proportional lining figures

0 1 2 3 45 6789

mathematical

∑ ∏ Δ Ω ∞ µ π ∫ √ ∂ ~ ^ ° 
+ − × ÷ = ≈ ≠ ± < > ≤ ≥ ¬ 
| ¦  ∕  # ◊ % ‰  

currency		

$ £ ¥ € ¢ ƒ  

dashes	 quotes

 _ - – — 	   " ' “ ” ‘ ’ « » ‹ › „ ‚

points

. , • · : ; ¿ ¡ ? ! …

delimiters & joiners

& ( / ) [ \ ] { | } 

miscellaneous

* † ‡ § ¶ ® © ™ @ 

capitals

a á à â ä ã å ą ā ă b 
c ç č ć ċ ĉ d đ ď e é è ê 
ë ę ē ě ĕ ė fg  ģ ğ ġ ĝ 
h ħ ĥ i İ í ì Î ï į ī ĩ ĭ j ĵ k ķ 
l ł ļ ŀ ľ ĺ mn  ñ ņ ń ň ŋ 
o ó ò ô ö õ ø ő ō ŏ 
pqr   ŕ ř ŗ s š ş ș ś ŝ 
t ť ţ ŧ u ú ù û ü ų ū ů 
ű ŭ ũ vw  ŵ ẁ ẃ ẅ x 
y ý ÿ ŷ ỳ z ž ż ź 
æ ĳ œ ð þ Əẞ  � � �

lower case

a á à â ä ã å ą ā ă b c ç č ć ċ ĉ 
dď đ e é è ê ë ę ē ě ĕ ėfg ģ ğ 
ġ ĝ h ħ ĥ i í ì î ï ı į ī ĩ ĭ j ĵ k ķ l ł 
ļ ŀ ľ ĺ m n ñ ņ ń ň ŋ ŉ o ó ò ô ö 
õ ø ő ō ŏp q r ŕ ř ŗ s šşșśŝ 
ſtťţŧuúùûüųūůűŭũv 
wŵẁẃẅx yýÿŷỳzžżź 
æðĳœþəß
ligatures     ordinals 
fi fl ff	        ª º

proportional lining figures

01 2 3 4 5 67 89

mathematical

∑∏ΔΩ∞µπ∫√∂~^° 
+−×÷=≈≠±<>≤≥¬ 
|¦  ∕  #◊%‰  

currency		

$ £ ¥ €¢ƒ  

dashes	 quotes

 _ -–—	   " ' “ ” ‘ ’« »‹ ›„ ‚

points

. , • · : ; ¿ ¡ ? !…

delimiters & joiners

& (/) [\]{|} 

miscellaneous

* † ‡ § ¶ ® © ™@ 

Nicholas Pro Bold	 Nicholas Pro Extra Bold					             
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Good typography respects 
Good typography respects the text, 

Good typography respects 
Good typography respects the text, 

Good typography respEcts 
Good typography respects the text,

Good typography respects 
Good typography respects the text,

Nicholas Pro Regular

Good Typography
Good Typography
Good Typography

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarif y,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 
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Good typography respects 
Good typography respects the text, 

Good typography respects 
Good typography respects the text, 

Good typography respEcts 
Good typography respects the text,

Good typography respects 
Good typography respects the text,

Nicholas Pro italic

Good Typography
Good Typography
Good Typography

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 
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72pt./-10 tracking

72pt./+0 
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Good typography respects 
Good typography respects the text, 

Good typography respects 
Good typography respects the text, 

Good typography respEcts 
Good typography respects the text,

Good typography respects 
Good typography respects the text,

Nicholas Pro semi bold

Good Typography
Good Typography
Good Typography

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

36pt./-10 tracking

36pt./+0 

36pt./+10

36pt./+25

72pt./-10 tracking

72pt./+0 

72pt./+10

10pt./+0 tracking

10pt./+10

10pt./+25
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Good typography respects 
Good typography respects the text, 

Good typography respects 
Good typography respects the text, 

Good typography respEcts 
Good typography respects the text,

Good typography respects 
Good typography respects the text,

Nicholas Pro bold

Good Typography
Good Typography
Good Typography

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

36pt./-10 tracking

36pt./+0 

36pt./+10

36pt./+25

72pt./-10 tracking

72pt./+0 

72pt./+10

10pt./+0 tracking

10pt./+10

10pt./+25
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Good typography respects 
Good typography respects the text, 

Good typography respects 
Good typography respects the text, 

Good typography respEcts 
Good typography respects the text,

Good typography respects 
Good typography respects the 

Nicholas Pro extra bold

Good Typography
Good Typography
Good Typography

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 

Good typography respects the text, making it inviting, easy, and a pleasure to read, while also serving to clarify,  
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel. 
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