A tightly fitted
display typeface,
after Jenson.



NICHOLAS PRO

Text assembled from
NICHOLAS PRO REGULAR

ABCdefghil234 The definitive roman type, "

15 pt. Goodchild,

NICHOLAS PRO ITALIC The deﬁnitive roman type. tracked -10.

ABCdefghil234

NICHOLAS PRO SEMI BOLD

ABCdefgh11234 Only the printed record of Nicolas Jenson’s famous

type of 1476 exists, at around 14 pt. in size.
NICHOLAS PRO BOLD

ABCd efghi123 4 Because of this, it is open to many interpretations.

Nick Shinn has developed it into the text family
NICHOLAS PRO EXTRA BOLD

. GOODCHILD, in which this paragraph is set, and
ABCdefgh11234 NIcHOLAS, for display.
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15 pt. Nicholas,

The definitive roman type. "
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Roll over
Bill Morris,
tell Bruce
Rogers

the news.

Meticulously drawn and kerned for
the classic tight but not touching style

of display typography; Nicholas Pro
has alternate characters to improve fit
automatically. The overall effect is quite
distinct from and superior to ‘optical
kerning or mere negative tracking.
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A PARADE
OF JENSONS

Sparking the historicist era of type design, William
Morris was the first to revive Nicolas Jenson’s seminal
fiftteenth century typeface,in 1890, under the name of
Golden Type. Bruce Rogers called his 1915 version Centaur:
More recently Robert Slimbach drew Adobe Jenson
(1996). Shinntype’s Goodchild (2007) and Nicholas differ
from these by virtue of their large x-height, and are thus
more like revivals from the phototype era of the 1970s,
by foundries such as Headliners International and I'TC,
which published large x-height versions of the classics,
e.g. Tony Stan’s I'1C Garamond and I'TC Cheltenham.

Nick Shinn’s Jenson revivals follow the “big x-height
version of a classic” design strategy of the 'seventies,
but with a different tenor, informed not so much by
manual kerning and modifications, but by extensive
kerning data and glyph alternates embedded in the
fonts for automatic implementation.
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ABCDEFGI—IH
KLMNOPQRS
TUVWXY&Z
0123456789
abcdefghijk
Imnopqgrstuv
wxyzel..?!

“«([SEL¥])»”
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IIIIIIIIIIIIIIIII

ABCDEFGHI]
KLMNOPQRS
TUVWXY&Z
0123456789
abcdefghijk
[mnopqrstuv
wxyzaefs...!
“([SEL¥])>”
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OOOOOOOOOOOOOOOOO

ABCDEFGHI]
KLMNOPQRS
TUVWXY&Z
0123456789
abcdefghijk
Imnopqrstuv
wxyzaefl..?!
“«([S€£¥])»”

NICHOLAS [7] Shinntype



OOOOOOOOOOOOOOO

ABCDEFGHI]
KLMNOPQRS
TUVWXYXZ
0123456789
abcdefghijk
Imnopqgrstuv
wxyzaefs...?!
“«([SEL¥])»”
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OOOOOOOOOOOOOOOOOOOO

ABCDEFGHI]
KLMNOPQRS
TUVWXYXZ

0123456789
abcdefghijk
Imnopqrstuv

wxyzall...?!
“«([SEL¥])»
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Nicholas Pro Regular

CAPITALS

CCCCCCDDBDEEEE
EEEEEEFGGGGG
HHEHAIIIIIIIIJKK
LELLLLMNNNNNN
000000000
PQRRRRSSSSSS
TTTTUUUUUYUU
UUUVWWWWWX
YYYYYZZ2277
AJEPDPOB AQU

LOWER CASE

gghhhififititijjk k1t
[HImnAnAfDho 6066
00800pqrfirssSssss
fttteuautuyoadaav
WWWWWXYYYYYZZZ7Z
x0ijoepak

LIGATURES ORDINALS

ififf  *°

PROPORTIONAL LINING FIGURES

0123456789

YITA Qeopmfyo~A°
+—X-==#£E<><>7
L/ 0% %0

SEXECS

DASHES QUOTES

[(I3:23)
-—— O,

POINTS

Leedith
DELIMITERS & JOINERS
(/)N T}

MISCELLANEOUS

EN (@

Nicholas Pro Italic

CAPITALS

CCCCCCDPDEEEE
EEEEEEFGGGGG
HHHAIHIIIIIIJKK
LELELLMNNNNNN
PQRRRRSSSSSS
TTTFUUUUOUUOU
UUOVWWWWWX
YYYYYZZ77
AJEPPOB AOU
adaddddaqadbecedéee
dddeéeééeeecefggg
gohnhifitnjiiijjkklt
[ {mnfinhnnnodooo
00000pqrirrssssss
whwwwxyyjyyzizz
20ijoepaf

ff

PROPORTIONAL LINING FIGURES

0123456789

MATHEMATICAL

YTIAQeoum[yJo~"°
+—X-==#£E<><>T
| 1/ #0% %0

$E£¥E¢S

DASHES QUOTES

nor&ne
-—— OO,

POINTS
Leeneifl.
DELIMITERS & JOINERS
G/
MISCELLANEOUS

TES(®O"@
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Nicholas Pro Semi Bold

CAPITALS

CCCCCCDPDEEEE
EEEEEEFGGGGG
HHHIIITIIJKK
LELELLMNNNNNN
00000600000
PQRRRRSSSSSS
TTTTUUUUUYUU
UUOVWWWWWX
YYYYYZZ77
ZAJEDPDPOB AOU

LOWER CASE

gohhhififinitiijjk kit
IHImnAnAnnno60060
00800pqrifrsSssss
{fteteuaubayaadaav
2 dijoepof

LIGATURES ORDINALS

fiflff ?*°

PROPORTIONAL LINING FIGURES

0123456789

YITA QoopmtfJo~1°
+—X==#Ft+<><>T
|/ #0%%o

CURRENCY

SL¥€ECS

DASHES QUOTES

"Wra» oy
-—— DO,

POINTS
Heendi?l
DELIMITERS & JOINERS
&(HNH TS

MISCELLANEOUS

THI®O0"@




Nicholas Pro Bold

AAAAAAAAAAB
CCCCCCDPDEEEE
EEEEEEFGGGGG
HHHAIIIIIIJJKK
LLLELLMNNNNNN
0000000000
PQRRRRSSSSSS
TTTFUUUUUUUU
UUUVWWWWWX
YYYYYZZ77
ZAIJEPPOB AUU

LOWER CASE

gohhhiiiiiniiiijjk kI
IFIImnAnANYno60006
000600pqrifrsSssss
fttttuquaiyaadaayv
x0ijoepafd

LIGATURES
fififf 2°
PROPORTIONAL LINING FIGURES

0123456789

MATHEMATICAL

YIIAQoum|/o~A°
+—X-==#*<>< >
| 1/ #0%%0

S£¥€¢S

DASHES

ORDINALS

QUOTES

LUAN(S XS]

= OOy,

POINTS
weeséifl..,
DELIMITERS & JOINERS
&(/ )N}

MISCELLANEOUS

TESTT @

Nicholas Pro Extra Bold

CAPITALS

CCCCCCDPDEEEE
EEEEEEFGGGGG
HHHAIIITIDJKK
LLLLLLMNNNNNN
0000000000
PQRRRRSSSSSS
TTTFUOUOUUUU
UTUUVWWWWWX
YYYYYZZ777
AIJEPPOIB AVU

LOWER CASE

/S N A e A~ O

N A = e

N A

IFimninAfnno060066
000600pqrifrsSssss
ftéttuauaiiyaadaav
20ijeepofd

LIGATURES
fiflff 2°
PROPORTIONAL LINING FIGURES

0123456789

MATHEMATICAL

YINAQ oum[/od~A°
+—X-==#*<>< >
| 1/ #0%%0

SLE¥€E¢S

QUOTES
"6

ORDINALS

DASHES

-— O> O gy

POINTS

&K}
“isTor@

NICHOLAS [11] Shinntype




NICHOLAS PRO REGULAR

Good Typography
Good lypography
Good Typography

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

10pt./+0 t
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify;
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+10

GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting,easy, and a pleasure to read, while also serving to clarify;
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+25

GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.
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NICHOLAS PRO ITALIC

Good Typography
Good Typography
Good Typography

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHYRESPECTS THE TEXT, making it invitin g y and a pleasure to read, while also Uingtoclary‘y,
organizeand colour its meaning. This applies equally to a product pric n advertisement as to a paragraph in a novel.

Opt./+
GOOD TYPOGRAPHY RESPECTS THE TEXT making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+25
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.
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NICHOLAS PRO SEMI BOLD

Good Typography
Good Typography
Good Typography

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

10pt./+0 tracking
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify;
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+10
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify;
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+25
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify;,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.
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NICHOLAS PRO BOLD

Good Typography
Good Typography
Good Typography

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

10pt./+0 tracking
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+10
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+25
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.
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NICHOLAS PRO EXTRA BOLD

Good Typography
Good Typography
Good Typography

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the text,

GOOD TYPOGRAPHY RESPECTS
Good typography respects the

10pt./+0 tracking
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+10
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.

10pt./+25
GOOD TYPOGRAPHY RESPECTS THE TEXT, making it inviting, easy, and a pleasure to read, while also serving to clarify,
organize and colour its meaning. This applies equally to a product price in an advertisement as to a paragraph in a novel.
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